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ABSTRAK 

Penelitian ini bertujuan untuk mengetahui Pengaruh Reputasi Underwriter 

dan Profitabilitas terhadap Underpricing pada Perusahaan yang Melakukan Initial 

Public Offering (IPO) di Bursa Efek Indonesia. Sampel dalam penelitian ini 

menggunakan metode purposive sampling  

Berdasarkan hasil analisis statistik dapat disimpulkan bahwa secara parsial 

Reputasi Underwriter berpengaruh terhadap Underpricing, hal ini dibuktikan 

dengan nilai thitung sebesar 27,663 > nilai ttabel  1,65714 dan nilai signifikan 0,000 < 

0,05. Sedangkan Profitabilitas berpengaruh terhadap Underpricing, hal ini 

dibuktikan dengan nilai thitung sebesar 12,402 >  nilai ttabel 1,65714 dan signifikansi 

0,000 < 0,05. Selain itu Reputasi Underwriter dan Profitabilitas secara bersama-

sama berpengaruh terhadap Underpricing. Hasil ini dibuktikan dengan Fhitung 

709.429 > Ftabel 2,68 dan signifikansi 0,000 < 0,05. 

Kata Kunci : Reputasi Underwriter, Profitabilitas, Underpricing, IPO 
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ABSTRACT 

This study aims to determine the effect of underwriter reputation and 

profitability on underpricing of companies conducting initial public offerings 

(IPOs) on the Indonesia Stock Exchange. The sample in this study used a 

purposive sampling method 

Based on the results of statistical analysis, it can be concluded that 

partially the Underwriter's Reputation has an effect on Underpricing, this is 

evidenced by the tcount value of 27.663 > ttable value of 1,65714 and a significant 

value of 0.000 <0.05. While profitability has an effect on underpricing, this is 

evidenced by the tcount value of 12,402 > ttable value of 1,65714 and a significance 

of 0.000 <0.05. In addition, the Underwriter's Reputation and Profitability 

simultaneously affect the Underpricing. This result is evidenced by Fcount 709.429 

> Ftable 2,68 and a significance of 0.000 < 0.05. 

Keywords: Underwriter's Reputation, Profitability, Underpricing, IPO 
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